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country coverage
11 K surveyed jobs

2 3 O/O total US workforce

annual third-party surveys loaded

400+ yearS compensation experience

jobs priced annually

478K job descriptions
bined salary value
By the numbers o
y 30+ industries

6 2 % Fortune 500 3 y 603 company survey participants

65 M crowdsourced salary profiles

100 M website visitors/annum

: : clients
annual implementations
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We find ourselves in an evolving landscape

Volatile Reset & longer-
Disruption term change

!
’ﬁ' S Y &
Fll

Seismic Event




And in the eye of a Perfect Storm

Volatile
Disruption
Business
Talent Crunch ? Transformation

Wage Inflation & / _ Expectant

Pay Compression / \ Employees

Distributed Demand for Pay Equity
Workforce & Transparency



Compensation
Strategy

Labor is often the largest
cost of doing business,
the spend must be
optimized

Growth

How will we estimate
labor costs to support
growth?
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Most companies are ill equipped...

697

of companies
acknowledge they |
need a new compensation

approach -

Source: Deloitte

9%

are ready to do
anything about it



https://www2.deloitte.com/us/en/insights/focus/human-capital-trends/2020/new-compensation-trends-for-the-future-of-work.html

How are companie
responding?



“I love this report and
can't wait to dig in.”

-Teri Zipper,
Managing Partner,
Sapient Insights

Payscale’s 13" Annual
Compensation Best
PqufiCes Reporlll Payscale’s 2022 Compensation Best Practices Report is a 60+ page analysis of

payscalecom/Cbpr responses from November 2021 to January 2022.

Cuts of the data include:

Company Size (1-99, 100-749, 750-4,999, 5K-49,999, 50K+)

Industries (15)

pGYSCCI Ie Top Performers vs. Non-Top Performers

Compensation Team vs. No Compensation Team




Greatest challenges and investments for HR going into 2022

Recruiting

Retention

Compensation

Engagement

Fostering Company Culture
Workforce Planning
Employee & Labor Relations
Learning & Development
Performance Management
Workplace Environment
Workplace Policies

Benefits

Modernizing HR software
Job Description Management
ESG

o
%

b 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

® Higher Investment  mMore Challenging



Greatest challenges and investments for HR going into 2022

Recruiting

Retention
| Compensation|

Engagement

Fostering Company Culture
Workforce Planning
Employee & Labor Relations
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Workplace Environment
Workplace Policies

Benefits

Modernizing HR software
Job Description Management
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o
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What is your organization doing
to attract and retain talent?

We asked organizations what they are doing
to attract and retain talent in the current
economy for salaried or high wage workers
versus low or minimum wage workers.

For both groups, the most popular strategy is
to raise wages or salaries.

o
AWard OF reCogNition e

HIfing bonuses |

Education or tuition =

Better healthcare benefits =

Non-monetary public recognition =

Title change |

Retention bonuses __

Goal-based bonuses _—

More consistent work schedules D
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Importance of compensation
activities in the next few years
compared to today

0% BO%
Ilr' corporating new sources of salary data I [ ] [ ]

Did you make significant changes to
your compensation data strategy in
2020 or 2021 ? Identifying and addressing pay inequity | () ®

Addressing pay compression . 9
Yes Becoming more transparent about pay . .
e NO
Expanding total rewards . .

packages with variable pay

Location-based pay strategies to
accommodate remote work or a -. ‘
more distributed workforce

Hiring a dedicated compensation
professional or enlarging the comp team . .

s More important o L ess important Mo change



Pay equity intent is on the rise.

For the first time in the history of
CBPR, pay equity analysis is now
something a majority of
organizations are planning on
doing.

Is pay equity analysis a planned or
current initiative at your organization?

Yes +20% YOY

Overall 66%

Top performing 67%

Non-top performing

p
o ||

Overall 34%

Top performing 34%

Non-top performing



Payscale Supports the Full Compensation Cycle

~

Communicate Compensation

U Generate branded, custom Total U Build Rapidly from Library
Rewards Statements U Collaborate in real time
U Securely deliver O Route for approval 1
U Facilitate salary ranges on job U One click pricing
postings o U4 Employee portal
°
. ®
> : payscale Assess Markets
I O Automate merit cycle O 34 Party Survey Management = /=
o U Enforce company defined guideline Q' Timely cuts from na'lmed companies
U Empower manager-employee comp g Em;l)(loyee eépectatlons
discussions Market Trends
- ee _
Assess Fairness Assess Jobs
O Automate Remediation Plans g Eenclhmbarkjobs th it
U Validate fairness at time of pay change Q ng\)/e&Jng da:[)O;:e d :t(r)ljgﬁjnrzs 'on
O Keep proactive U Identify under/over payment issues
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Before and After Geo
Adjustment Report

2232 payscale



Before and

After Geo Adjustment Repori

Before and After Geo Adjustment

Filters
Employees by Salary as % of Market Before Geo Adjustment Buckets Employees by Salary as % of Market After Geo Adjustment Buckets
Impacted by Geo Diff?
Salary as % of Market  Employees % of Employees Salary as % of Market  Employees % of Employees Al
Below 80% 19 17.43% Below 80% 21 “] @
) Statel
809 to 90% 25 22.94% 80% to 90% 21 Al
110%to 120% 9 8.26% 110% to 120% 9 8.26% City, State
All
Above 120% 2 1.83% Above 120% 6 5.50%
Job Family
Employees by Salary as % of Market After Geo Adjustment Buckets Al
Below 80% 80% to 90% 909% to 110% 110%to 120% Above 120%
Job Titlel
Below 80% 17 (156%) 2(18%) Multiple values
Employees
by Salary 80% to 90% 11(201%) 6(55%) 8(73%)
as 9% of
Market 90% to 110% 328%) 13 (12.9%) 6 (55%) 2(18%)
Before Geo
Adjustment
Buckets 110%to 120% 437%) 1(09%) 437%)
Above 120% 2(18%)

Geo Adjustment Impact on Salary as a % of Market by City

Category: City

Before Geo Adj %

Moved Closer to Market

Avg Salary as % Avg Salary as %
of Market  pu—- o Market After
Before Geo dc) Geo Adj

Moved Further From Market

Cryweninionet 87.5% Avg Salary within 10% of Geo Ad) Market W Avg Sslary outside 10% of Geo Ad) Market
Market
50.0% 100.0% 110.0% 90.0% 100.0% 110.0%
1 Tulsa.ox 2 t > : Heuston, TX e N N
2wl Philadelphia, PA <+
After Geo Ad) 9% City
within 100 of 37.5% 3 Detroit, MI LoSANgeles, A fe—
Market
4 Milwaukes, Wi Seattle, WA -

AverageSalsryastt g9 mar

of Market S0th

Average Salary as %

of Markes 50th
{After Geo Adj)

89.5%

w

Mew Orleans, LA

Ranking of Geo Differential Across Cities
Average Geo Differential

+2.4%

Job Family All

.

Seattle
city All
Geo Differential Employees

Detroit -5.0% 70
Milwaukee -10.0% 154 .
New Orieans -10.0% 423 4]

> Los Angeles
© 2022 Mapbox © OpenStieetiap
Tulsa -15.0% 97

-
Amount

Decrease

. Increase

Select a Measure Below

Impact on

Midpoints Compa Ratio Geo Differential

|-

Milwaukee Dé;;it

Philadelphia

How far is each city from O (no geo differential impact) and how does each city compare?

>

»>

* Only Includes Employees with Geo Diffs

(

= __




Pay Mix by
Grade Report
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Pay Mix By Grade Repori

PAY MIXey...
GRADE
JOBTITLE
EMPLOYEE

FILTER®y...

w

tructure

Grage

Multiple values

m
3
]
5]
I
o

All

Job Title

Multiple values

SORTey...

ALPHABETICALLY
EMPLOYEES

% SHORT TERM COMP
% LONG TERM COMP
9% BASE SALARY

PAY MIX s JOB TITL

Total Compensation by Short Term Compensation, Long Term Compensation, and Base Salary

Overall
Accountant
Accounting Specialist

Accounts Payable Clerk

Accounts Payable Coordina..

Administrative Assistant
Assoc Project Mgmt Dir
Associate Product Trainer
Audit & Control Analyst
Buyer/Materials Planner
Chief Operating Officer
Clerk | Purchasing
Compensation Manager
Computer Network Spec
Controller
Data Entry Clerk

DEA - Advanced

§
;

9% Long Term 9% Base Salary

Employees: 1,601

Select the
category
you want to
breakout
Pay Mix by

Use the
filters here
to limit the
underlying
data of the

report

Selecta
sorting
option to
identify
trends

Here lives the heart of the
report! These bars represent
100% of compensation, The
colors show the mix of short
term, long term, and base
salary compensation. The
larger the rectangle, the more
that type of compensation
makes up the total
compensation.

Hover to
see the
exact
values

Overall
Company Pay
Mix

Overall Company
Employee Count

Considering all
Employees have
some portion of Base
Salary and the true
essence of
understanding Pay
Mix lies in the portion
of Short Term and
Long Term
compensation, we've
moved Base Salary
to the right side of
the distribution
rather than the
typical left to better




Job Family Metrics
Compared to Market Report

2232 payscale



Job Family Metrics Compared to Market Report

Job Family Metrics Compared to Market Target Window @
Around Market
How do Midpoint, Total Cash, and Base Pay compare to Market by Job Family? +/-15%
Base Salary Total Cash

9% of Job Families within +/- 15% when -
compared to Market 87.5%

9% Difference From Market 50th (Median)

Job Family

Further Below Market 4 » Further Above Market

Operations 1Mark¢t
Human Resources o
IT [ ®

Finance ® [ )]
Sales ® o 2
Administration D 0
Executive [ ] @ o

Legal o [ ]




Complete Structure
Analysis with Jobs and
Market Report

2232 payscale



Complete Structure Analysis with Jobs and Market Report

T [om|

T om |

Software Engineer
Principal 11 131551 East

VP IT 0SS and Global
Programs 327074

VPIT
Infrastructure/Strategy O..

15

General Counsel
SD001560
Controller SD001494

—
ol
e
e
+ o
[oR [
IO

17 +
18 +

19 + |

0K 50K 100K 150K 200K 250K 300K 350K 400K 450K 500K 550K 600K 650K 700K 750K

O = Base Salary Avg Mid Q3 = Salary Min to Max

= Market Base Salary 50th (Median)




Match Ouitlier
Comparison Report
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Match Outlier Comparison

Report

. PayScale

Match Outlier Comparison

Outher Filter

o [Mon-Outhers
« |Outhers

Pay Element
Base Salary

Cuther Identifier

15%

Weighted Composite

Job identification . :"J_“'"fﬁ’ Survey Job Title Survey Data Cut Mkt 50th Mkt 60th Mkt 75th W’tl:l_ Mkt W't_l:l_ Mkt Wtd Mkt
Source Code S0th &0th T5th
) Accounts Payable/Recervable -  Employee Location - City
:::::::t:ﬂ;tggﬂl 140- MER-FALIS Experenced Para-Professional (.. State/Provinge: Chicago, Illi., 2 & 100 100 45238 49125 33.436 47.397 49,696 33144
| MER-FAL1S  Accounts Payable/Recervable - All Data 252 1916 1.00 1.00 44,582 46,555 49,514 47,347 49,696 53,144
Expenenced Para-Professional
52 Employee Location - City
State/Province: Chicago, Ili. 15 48 1.00 1.00 46,713 48,859 52,102 47,397 49,596 53,144
) Accounts Payable/Recenable - - . .
TW-FIN18 Intermediate (Professional Total Sample a2 510 1.00 1.00 59,517 62,435 812 47,397 49,696 53,144
Accounts Payable - Entry R R .
TW-MMPS19 (Business Support) Total Sample 105 694 1.00 1,00 39,937 41,495 43,833 47,397 49,696 53,144
) Accounts Payable/Recetvable - Employee Location - City
Accounts Payable MER-FAL1S Exper | Para-Prak nal (. State/Province: Chicago, Iii. 23 &7 1.00 1.00 46,238 49,125 53,456 47,397 49,696 53,144
Coordinator
(SDO0T140s- ) MER-FAL19  Accounts Payable/Receivable - All Data 252 1916 1.00 1.00 44,582 46,555 49,514 47,397 49,696 53,144
Expenenced Para-Professional )
(52) Employes Location - City
State/Province: Chicago, Il 15 48 1.00 1.00 46,713 48,859 52,103 47,397 49,696 53,144
Accounts Payable/Recenable - - — o -
TW-FIN18 Mtermedite Profesional Total Sample 82 510 1.00 1.00 59,517 62,435 66,812 47,397 49,696 53,144
i Accounts Payable - Entry — . :
TW-MMPS19 (Business Suppory) Total Sample 105 694 1.00 1.00 39,93 41,495 43,833 47,397 49,696 53,144
HEW-hP-
Accounts Payable GEO-C16 Accounts Payvable-Supenaisor National &7 145 1.00 1.00 773 81,235 86,218 69,955 74,039 80,166
Supervisor (SD001272-) b b
Accounts Payable/Recenable - Employee Location - City
“F
MER-FAL1S Tearn Leader (Para-Professional.. State/Province: Chicago, Ili. 32 62 1.00 1.00 66,337 69,398 73,990 69,955 74,039 80,166
MER-FAL1S  Accounts Payable/Recenable - All Data 243 705 1.00 1.00 66,687 70,835 77,057 69,955 74,039 80,166
Tiearn Leader
(Para-Professionals) (1) Employes Location = City
State/Province: Chicago, Il 15 1.00 1.00 68,968 73926 81,364 69,955 74,039 80,166
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Infroducing...

Kevin Coogan, MarketPay Product Manager

« Joined Payscale in Aug 2021 as a Solutions Consultant

« Spent 17 years at Hay Group/Korn Ferry
* 5in Product Management

* PM experience with Compensation, Survey Participation and Job
Evaluation software




What's Our
Focus?

* New types of data

Importance of compensation
activities in the next few years
compared fo today

o
[ncorporarmg new sources of salary data ’ @

o » Stay connected with
S peers & evolving best
B practices

Packages with variable pay .

Location-baseq Pay strategies to
accommodate remote work or g
Mmore distributed workforce

Hiring & dedicated Compensation

professmna.’ or enlargmg the comp team

No changa




Peer

2,200 orgs participating data

7 Million employees
4,200

100+ industries covered

150+ countries covered

32% YOY growth

40+ companies/month joining

www.payscale.com



Peer keeps pace with market
changes

50000
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Peer Salary Trends

Increases and decreases in base pay, data displayed is comparing the most recent org
weighted 50" percentile Base Salary Peer data to data from 6 months prior

Administration Customer Service || Corporate/Public Relations Healthcare Retail Engineers and Scientists Finance Hospitality
02% wp $0.0K 0.0% -$0.1K 0.3% $0.7K -01% wp $0.0K 0.1% $0.1K 04% $0.3K 0.1% $0.0K || -05% -$0.2k
Human Resources Insurance Information Technology Legal Operations Research and Development || Sales and Marketing Skilled Trades

05% 4 306K 03% $0.6K 04% $0.7K 0.1% -$02K 01% $03K 09% 4 306K 03% $0.4K 03% $0.1K

Regional Trends % Change (glick to fitter charts by region) Top Jobs by Average Base Pay Increase Percent From To

. . _ 1 Print Production Coordinator mex 548.5K  559.2K

Micdie Attantic _ 0.25% 2 Sales Support & Administration Director e $887K  598.3K
3 Auditing Supervisor [t $235.5K  $263.3K
Midwest 0.05% 4 Retail Operations Supervisor [1zox S$17.06  $125.6K
E Digital Marketing Executive [vee $68.1K £75.2K
6 Travel Manager e $234.0K  $257.7K
e aore 7 Sales Supervisor e SET.0K  $95.1K
8 Call Center Training Manager [1wsx $49.1K £53.6K
9 Real Estate Direcior 102 $229.3K  $249.1K
10 Compensation Executive [0 £90,9K £07.1K
00%  5.0% 10.0% 150%  200% 25.0%
Bottom Jobs by Average Base Pay Percent ’ ’ From To

10 Environmental Manager EEX £123.7K  $115.5K
0 Data Management Director EEX $168.1K  $156.7K
8 Shipping/Receiving Oerk £9% $39.4K  $36.3K
T Vendor Compliance Manager B $111.6K  £109.2K
5 Security Investigator BN $BR.9K £73.4K
4 Administrative Services Director 2w G142.BK  5126.9K
3 Nurse Anesthetist aw | HIT20K  $152.5K
2 Mase s - S

1 Barista KT =

-140% -120% -10.0% -2.0% -60% -40% -20%




Industry oq)

ountant 1

[ Real Estate Management & Develop... My Jobs (slot)

[ education 122

{South USA)

O Hatels, Restaurants & Leisure

[ Government e
[ Cansumer Finance

O Independent Power Producers & Ener...
(] airlines

[ Insurance

OJ Machinery

(] Health Care Providers & Services

[ Real Estate Investment Trusts (REITs)
[ Air Freight & Logistics

U Qil, Gas & Consumable Fuels

(] Commercial Banks

[ professional Services

SHOW MORE | SHOW LESS

Company Name ¢

[ o1ante Moran

(] Greystar Real Sstate Partners, LLC

Manual Data

> A

L&

&
.5 BRI/
West New York &0/

[ maarrion International, Inc

[ Maticnal Baskethall Association, Inc

O Crowe LLP

EDFORD -
UYVESANT

[ Hires Interess LP 18

[ JetBlue Airways

SHIW MORE

LINDENHILL

g FRESH PON
}bﬂ% JUNCTIOR
Y
BUSHWICK
Ve
/

{
EYPRESS
HILLS

MARCUS GARVEY

VILLAGE

Include 395 incumbents that do not have location data (J

ncWeighted ¥

TRANSPARENT PRICING

Build markets for your specific needs

Employee location driven

Blend industry data
Select specific organizations

Enforces DOJ guidelines

Guidelines

€ At Least 5 Companies
The results should mot contain less than 5
companies

Companies:

& Data Dominance
The results must not cont@in 3 company that
makes up more than or equal to 50% of the
overall data cut
The Trawvelers Companiss 5938%
Marriott Imternational, Inc

@ Similarity Check

The results should mot contzin Companies or
Employees that are too similar to an existing
Peer cut. Pleasze refine your filters.

(1] D Cancel




$53,000

$52,000

$51,000

$50,000

$49,000

$48,000

$47,000

$46,000

$45,000

$44,000

Near Real Time Data + Skills

Truck Driver

(Tractor Trailer)
$170,000

+6.3% $165,000

$160,000

5.2%
$155,000

1.3%
1%
= 7% % $150,000

$145,000

5/1/2021  6/1/2021  7/1/2021  8/1/2021  9/1/202]1 $140.000

Traditional Aging —— Near Real Time

5/1/2021

6/1/2021

Diversity & Inclusion Manager, Senior Data Scientist

Artificial

D&l Cert $120,000 Intelligence

$115,000 +17.6%

$110,000

5.0%

$105,000

3% $100,000
/%
$95,000 ES7%

$90,000
7/1/2021 8/1/2021 9/1/2021 5/1/2021 6/1/2021 7/1/2021 8/1/2021 9/1/2021

Near Real Time w/ Skills



Importance of Real Time Data & Skills

Truck Driver (Tractor Trailer) Diversity & Inclusion Manager, Senior Data Scientist II
$50,000 $160,000 $100,000
. 4.0%
$49,500 5-2% $99.500
$158,000 5.0%
$49,000 $99.000
e $156,000 $98,500
$98,000
$48,000 $154,000
$97,500
$47,500
$152,000 1.3%
$97,000
1.3%
$47,000 1.3%
$150,000 $96.500
$46,500
$96,000
o $148,000
: $95,500
$45,500 - - - - - $146,000 : : . . . $95,000 ; . - - -
5/1/2021  6/1/2021  7/1/2021  8/1/2021  9/1/2021 5/1/2021 6/1/2021 7/1/2021 8/1/2021 9/1/2021 5/1/2021 6/1/2021 7/1/2021 8/1/2021 9/1/2021

Traditional Aging Peer data



$51,000

$50,000

$49,000

$48,000

$47,000

$46,000

$45,000

$44,000

Paramedic

9.02%

1.47%

1/1/22 2/1/22 3/1/22 4/1/22 5/1/22 6/1/22

Importance of Real Time Data

Order Picker/Packer

$35,400 $110,000
3.38%
$35,200
$108,000
$35,000
$34,800 $106,000
1.47%
$34,600
$104,000
$34,400
$102,000
$34,200
$34,000 $100,000
$33,800
$98,000
$33,600
$33,400 $96,000
1/1/22 2/1/22 3/1/22 4/1/22 5/1/22 6/1/22
Traditional Aging Peer data

Data Scientist Il

5.05%

1.47%

-

1/1/22 2/1/22 3/1/22 4/1/22 5/1/22 6/1/22



Create Saved
SCopes

sl

Peer Data across — — = — = " Match Jobs

the pricing
workﬂOws

Update Composites




Payscale Connect
Single Sign On

Accessing Payscale Connect

has never been easier!
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Payscale Connect
and Academy




Payscale Connect

One-stop hub for Payscale help
Articles ® Training ® Community ® Support ® Learning ® Resources

Product Webinars ® Thought Leadership e Industry Events @ Product Feedback

eeee Connect Home Help v Academy Community v Events More v

Welcome to Payscale
Connect

What can we help you with?

Search the knowledge base... Q




Payscale Connect Homepage

Search by
keyword

Navigate with the homepage

tiles

Connect Home Help +

Academy Community ~

Welcome to Payscale

Connect

What can we help you with?

Search the knowledge bas

Academy

Looking for product training? Take your
Payscale product o the next level with our free
online training and guided learning

Help Articles

Browse Help Articles to find user guides, how-
to articles, FAQs and more

Trending now

Best Practices Webinar

Let's Talk Fair Pay Panel
Tuesday, April 26th

Learn about Payscale

Thought Leadership

>

>

@

®

Community

Getinvolved with the Payscale Community
where you can join groups, ask questions, and
leam from other compensation professionals.

>
Events
Don't miss out! Make sure these comp events
are making it to your calendar

>

Top Discussions

Explore the top trending Community posts, make

contributions, and post your own questions.

Start the conversalion >

Broducts Catl

Contact Support
Can't find what you're looking for? Payscale

Support s just a few clicks away. Click here to
getin touch with us and get the help you need

My Cases

Check on your open support request or review
closed ones, allin cne convenient place.

ompensation Research

3est Prac

Results are live for the largest compensa

of its kind_

Download now!

>

>

)




Payscale Connect Homepage

Open the Help Menu to find
quick links to articles,

guides, and live trainings

L
E :E Connect Home Help A Academy Community v Events

e
o
Admin Guide
User Guide

Implementation Guides to Payscale &

Quick Start Guides

Articles LI hat can we help you with?

Live Group Trainings

Seal Release Notes fu5

@

®
o

Academy Community

Looking for product training? Take your Payscale Get involved with the Payscale Community where
product to the next level with our free online training you can join groups, ask questions, and leam from
and guided learning. other compensation professionals




Payscale Community

soee Connect Home Help v Academy Community A Events

Community Homepage

Community Info @

The Payscale Community Welcome to Payscale 0
IS a place to connect with What can we help you with?
other compensation Search the knowledge base...
professionals and share
your knowledge. Or just

ask a question. ®

Academy Community

Looking for product training? Take your Payscale Get involved with the Payscale Community where
product to the next level with our free online training you can join groups, ask questions, and learn from
and guided learning other compensation professionals

> >




Payscale Community

Join discussion groups focused on

compensation industry topics that

matter to you

Stay up to date with all the latest

Payscale news and announcements

Exciting improvements are being
planned for the community in 2022.
Stay tuned as we revamp and refresh

the community for all Payscale users

2¥ Connect

Home Help v Academy Community v Events Contact Support v (

Payscale Community

Ask questions, find answers, and network. Ready to jump in? Support a peer by answering a question below.

Get Involved

Newest Posts

( Explore all groups
0 You don't have any posts yet

See what your peers are discussing about the top comp & business chal

3
Featured Customer
> My groups Emma Equity
7 Q navigate to the public and private groups you've joined to keep them top of a
>
Comp Collective
Join other PayScale customers at the forefront of compensation innovation
>
Social and announcements
News and Updates Comp Today Blog ® Community Info
Make it a h; heck here and stay up to ,ﬁ‘,, Kee, a5t compensation Get familiar
2 and ranking

Payscale tren

A, Payscale
i

“As #HR professionals, Payscale (formerly #CURO)
has added another level of comfort for us to know
that we're doing it right. #PayEquity has helped to
build trust and credibility with our staff and board by
sharing results from our analysis and it helps make
our annual pay audits a lot easier.”

-Tamara Lewis, MBA, SPHR Talent & Culture, Vice
President at Conrad N. Hilton Foundation
#PayscaleCustomers #GetPayRight




Contact Support and My Cases

The Contact Support menu has helpful

links to assist when you run into trouble

Click on Contact Support at the top of
the page when you need expert help. Or
click the homepage tile. Use the support

form to submit your request or question

Keep track of your support case and

monitor its progress in My Cases

.
22 Connect  fome heisy

Contact Payscale
| need to...

How can we help?

*Subject

Need Answers Fast?
Related articles

MarketPay User Guide
May.13.2022

MarketPay Admin Guide
May. 15,2022

Market Price a Job
May 4,2022

Participation Matches
May 4, 2022

Academy Community v Events Contact Support A
_ Contact Support

My Cases
Payscale Status

Product Feedback

b

My Cases

Aging_Facfors and Dynamic Aging
May.4.2022
Admin: HRIS Data FAQ
May 4, 2022
* Descripti
Jira Priority
None-.
@ Attach file (optional] )
Subrmit -

Check on your open support request or review closed
ones, all in one convenient place.

>

Contact Support

Can't find what you're looking for? Payscale Support is

just a few clicks away. Click here to get in touch with
us and get the help you need.

>

|-




Payscale Connect

Payscale Community

Coming Soon!

Get Involved
« Improved help article experience N « e S i — , f—
: . . Contact Payscale ) | @ s
* Find articles faster with a new | i
organization system and improved [iRee
How can we help? Social and announcements
page layout

Need Answers Fast?

 Faster, easier login! .

* Login with SSO right from MarketPay

.
E::S Connect Home Help v Academy Communif ity v Events More v

« Brand new, revamped Community

» Connect with other compensation Welcome to Payscale

professionals and help answer Connect

What can we help you with?

q u estl O n S earch the knowledge base...




Payscale Academy

In-depth, Self-Paced Product Training Resources

Short-form videos ® Product Training ® Informative lessons ® Live Group Training ® On-demand product Webinars

.
e e
el ACOdemy Payscale Connect Training Calendar Contact Support ( Search... Q) O

Welcome to
Payscale Academy

Learn the features of your Payscale product quickly
with our free online courses and take your comp
planning skills to the next level.

q\?

E=30
=\
\_)

S

(_;

Getting Started Learning Paths Comp Concepts



Payscale Academy

Academy is the on-demand
training component for
Payscale's Support and

Education experience

Academy

Payscale Connect

Training Calendar

Contact Support [ Search..

Welcome to
Payscale Academy

Learn the features of your Payscale product quickly
with our free online courses and take your comp
planning skills to the next level.

%y

Getting Started

Learn about all the different educational

resources that Payscale Academy has to offer.

Live Group Trainings

Register for a Live Group Training session led
by one of our Payscale experts, or view on-

demand recorded sessions.

© 2022

e}
il
Learning Paths
Courses, videos, and tutorials designed to help

you learn all the features of your Payscale
product.

=

[:—4-8
All Courses

See all the courses and resources that Payscale
Academy has to offer.

9

@

Comp Concepts

Establish a strong compensation planning
foundation with these resources that help you
learn about general comp concepts.

=

Explore Payscale

Want to learn more about Payscale? Check out
the products, data, and services we provide.

9

powered by ﬁSki“ial’



Payscale Academy
Learning Paths

Thoughtfully curated content
presented as convenient, self-
paced lessons. Complete all
the lessons in a course or pick

and choose what you need

Payscale Connect Training Calendar Contact Support ( Search...

Take your Payscale product knowledge to the next
level with our guided curriculums. Organized into
short, focused lessons these learning paths will get
you started quickly and keep you going.

Paths are divided into three levels of educational
content: Core Concepts, Digging Deeper, and
Advanced. Work through each level progressively or
choose the level that best matches your need.

Registered

Welcome to MarketPay! Market Pricing Standard and Custom

From login requirements to featured Whether you're using one data source or ten, Reportl ng

functionality and modules, this course this course gives you an understanding of how

introduces the MarketPay product. Learn more to market price jobs in MarketPay. Start with Analyze your pay practices using standard

about important features and where to find the basics and then dive into advanced pricing reports or generate custom reports to illustrate

them. functionality. how your compensation strategy is impacting
your organization.

> _ > >
45 min 61 min 35 min

i o=
.m.ll% =

Data Analytics and Survey Participation

MOde"ng Use the Survey Participation Center (SPC)
module to create reports that satisfy publisher

Analyze your compensation strategy by requirements for survey data submission.

creating interactive dashboards or tabular
reports. Understand the impact of potential
decisions by using the built-in modeling tools. 9 9

88 min 65 min

Coming Soon!



Q&A

Feel free to ask any questions in the ch

payscale



